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PROFIT WARNING

This announcement is made pursuant to Rule 13.09 of the Listing Rules and the Inside Information
Provisions under Part XIVA of the Securities and Futures Ordinance.

The Board wishes to inform the Shareholders and potential investors that, based on the information
currently available to the Group’s management, it is expected that the profit of the Group for the year
ended March 31, 2015 will be reduced by approximately 25%–30% as compared to the profit for the
year ended March 31, 2014.

Shareholders and potential investors are advised to exercise caution when dealing in the
securities of the Company.

This announcement is made by the board (the ‘‘Board’’) of directors of China Huishan Dairy Holdings
Company Limited (the ‘‘Company’’, together with its subsidiaries, the ‘‘Group’’) pursuant to Rule
13.09 of the Rules Governing the Listing of Securities on The Stock Exchange of Hong Kong Limited
(the ‘‘Listing Rules’’) and the Inside Information Provisions (as defined under the Listing Rules) under
Part XIVA of the Securities and Futures Ordinance (Cap. 571 of the Laws of Hong Kong).

The Board wishes to inform the shareholders of the Company (the ‘‘Shareholders’’) and potential
investors that, based on the information currently available to the Group’s management, it is expected
that the profit of the Group for the year ended March 31, 2015 (the ‘‘Reporting Year’’) will be
reduced by approximately 25%–30% as compared to the profit for the year ended March 31, 2014.
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Based on the information currently available, the Board believes that the decrease in profit of the
Group is primarily due to:

(1) Impact on the profit of the Group’s dairy farming business resulting from the fall of domestic
raw milk price

During the Reporting Year, although the gross profit margin of the Group’s dairy farming business
was still generally better than its peers in the industry, as the domestic average selling price of raw
milk declined from RMB4.3/kg at the beginning of the year of 2014 to RMB3.8/kg at the end of
the year of 2014, the profit of the Group’s dairy farming business was adversely affected. The
average price of raw milk sold by the Group during the Reporting Year was lower than
RMB5,017/ton which was the average selling price of the Group’s raw milk sale for last fiscal
year.

(2) Liquid milk business growth impeded by delay in the addition of production capacity

The growth of the Group’s liquid milk business was impeded by the delay in the addition of
production capacity for about 6 months. Such additional capacity was only implemented from late
April 2015. The competition in the liquid milk market also became more intense during the
Reporting Year, however the total revenue, sales volume and average selling price for the Group’s
liquid milk products still recorded a slight increase in the Reporting Year as compared to the
previous year.

(3) Invested large amount of marketing expenses aiming at future growth

During the Reporting Year, the Group further strengthened its reach in the Northeastern market
and continued to lay down its footprint in certain important regional markets. It made heavy
forward looking investment in marketing expenses with the objective to gain more market share
and volume growth in the future. Such increase in marketing expenses were incurred primarily in
the following areas:

(a) to enable more consumers, especially those outside the Northeastern market, to know more
about the Group and its products under the ‘‘Huishan’’ brand. The Group filmed a TV
commercial titled ‘‘Jersey Farm’’ which was broadcasted on national and regional TV
channels. The Group also sponsored the nationally broadcasted CCTV program titled ‘‘Power
of Chinese Kids’’ in order to further establish our brand image and awareness; and

(b) recruited more senior sales and promotion staff and increased the number of sales channel
through supermarkets which led to the increase in the corresponding human resource expenses
and distribution channel related expenses;
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(4) Increased financing expenses due to incremental bank loans for leasing an additional 240,000
mu of plantation land

To reinforce the Group’s cost competitive advantage, high quality and safe feeds supplies during
the Reporting Year, the Group leased an additional 240,000 mu of plantation land to grow corn
silage and other feeds products and most of the lease payments were pre-paid in one lump sum. In
order to ensure the Group having sufficient working capital to avoid liquidity risk, lease payments
were financed through additional long-term bank loans which increased the Group’s financing
expenses accordingly.

The Group has taken various measures to mitigate operational pressures. Such measures include
(amongst others) product mix optimization, operational cost control, new marketing model innovation,
establishment of new sales channels, improve product delineation and improve the efficiency of
marketing expenses. The Group will also make use of the interest rate disparity between foreign and
domestic borrowings to establish an optimal credit portfolio in order to further reduce its finance costs.
The Group expects the above measures will lay down a solid foundation in order to cope with market
competition and long-term development of the Group in the future.

The Company is in the process of finalizing the Group’s annual results for the year ended March 31,
2015.

The information contained in this announcement is based on a preliminary assessment of the
information currently available to the Board, including the unaudited consolidated management
accounts of the Group for the year ended March 31, 2015, which as at the date of this announcement
are yet to be confirmed or audited by the Company’s auditors, or reviewed by the Company’s audit
committee. Shareholders and potential investors are advised to refer to the details of the Group’s annual
results announcement for the year ended March 31, 2015, which is expected to be released before the
end of June 2015 in accordance with the Listing Rules.

Shareholders and potential investors are advised to exercise caution when dealing in the securities
of the Company.

By order of the Board
China Huishan Dairy Holdings Company Limited

Yang Kai
Chairman

Shenyang, June 12, 2015
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